VERS

iNSyncsurveys @Ballnnn

Media Release
For immediate release

Aussie Dream Employers exposed — and we’re a defensive bunch

Insync Surveys and RedBalloon discover who our Dream Employers are, and why, in 2011

Monday 19 September 2011: The police force and departments of defence are two of our top 20 Dream Employers,
according to 7100 public votes in Australia and New Zealand’s largest public employer of choice survey.

In its second year, the Insync Surveys and RedBalloon Dream Employers Survey again saw Google take top spot on the
winners list as the organisation most Aussies and Kiwis dream to work for.

But according to Insync Surveys CEO James Garriock, “The inclusion of the police force (12“‘) and departments of
defence (16") comes as a surprise after a year of negative publicity. The result indicates a shift towards more stable
industries.

“Almost 60% of people are attracted by the pay, benefits and conditions the armed forces offer. Training and development
attracted 56% of the vote, which is the mainstay of their advertising campaigns, and only 38% are driven by personal
interest,” Mr Garriock said.

“As for the police, the sense of vocation is a much more common reason for joining the force with 63% of people
nominating personal interest as the number one driver, with training and development taking 48% of the vote.”

“The power of personal interest may explain why attraction has remained strong in the face of some poor publicity in the
last 12 months,” Mr Garriock said.

NSW Police corporate services deputy commissioner Catherine Burn APM, said it's not surprising the findings indicate a
desire for people to do something of value in their career because “Modern policing is both challenging and
rewarding...and a police career provides an opportunity for officers to feel a sense of pride, having contributed to the
betterment of society.”

And when asked about the seemingly sudden uplift in people seeking careers in this field, deputy commissioner Burn
indicated that participation in a range of recent TV programs has allowed the force to highlight the vast career options
available “as well as the human side of policing that people may not have been aware of previously.”

“Each year NSW Police hold an open day at the Goulburn Police College - last year we had record attendance.”
According to Insync Surveys psychologist Jacinta Spedding, “People are attracted to the police and the defence forces for
what they see as real opportunities for development, and are looking for organisations where they can be confident that

their career will progress.”

“Training and development has been noted as a key motivator in this instance and this may be a driving force,” Ms
Spedding said.

“The defence and police appear to have packaged what they can offer to the employee very effectively and employees are
finding this very appealing.”

This view is backed by deputy commissioner Burn, who said police offers have the opportunity to move into specialty fields
while simultaneously progressing their police career.
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“Throughout a policing career there are advancement and up-skilling possibilities at various stages, as well as ongoing
training and educational opportunities.

“Our organisation has grown in terms of capabilities, but also in terms of flexible working conditions and diversity, and |
think this is appealing to many people, especially women or any person who is juggling family commitments.”

This is reflected in the data with women casting 54% of votes for the police force, a contrast to the department of defence
where males made up 82% of the vote. It is clear that the police force are bridging the gender gap.

A female Detective Sergeant for the NSW Police (name withheld) joined the force in 1999 because she wasn’t interested
in an office job, but sought a career where activities were changing and each day could present something new.

“I have had on-going training every year, from weapons, ammunition, advance driving and riot management, through to
vast amounts of educational training,” the Detective Sergeant said.

“The police force is a steady and rewarding job with opportunities for career advancement. It's nine-to-five, but an active
job with shift work and a good starting pay.

“I never experienced any difficulties in the job related to being a woman — | don’t feel there is any discrimination at all
against women and | have always had a fun and relaxing time moving up through the ranks and have always been given
the opportunity to move in any direction | have wanted.

“Due to the higher intake and percentage of women in the force since | joined over 10 years ago, the anti-discrimination
policy has become stricter and the ‘blokes’ culture, language and behaviour has changed to a much more professional
manner.”

The top 20 Dream Employers as voted by the public were Google, gelf employed, Virgin Group, Qantas, Apple, Microsoft,
OMD, Walt Disney, BHP Billiton, Getaway, United Nations, police force, Vodafone, NASA, Rio Tinto, departments of
defence, Commonwealth Bank, Cadbury, Facebook and Lonely Planet.

Also new to the list in 2011 are NASA, Rio Tinto, Cadbury and Facebook. Making way for these new additions are Sydney
Water, Coca Cola, eBay, Salmat and ABC, who have all dropped from the top 20 this year.

Insync Surveys and RedBalloon are running a free webinar unpacking the results of the 2011 Dream Employers
report with loads of advice and insights. To register or for more information visit
https://wwwl.gotomeeting.com/register/875692081

-ENDS-

Notes to Editor

e The full 2011 Dream Employers Survey report is attached and can be viewed online here -
http://www.insyncsurveys.com.au/resources/research/2011/09/dream-employers-2011-report
e For further comment on the report, please see Media Q&A/Fact Sheet

Available for further comment

e Naomi Simson — founding director, RedBalloon
e James Garriock — CEO, Insync Surveys
e Jacinta Spedding - psychologist, Insync Surveys

For more information or to arrange an interview with one of our spokespeople, please contact:

Lauren Ashton, Communications Specialist - P: 02 8755 0034 M: 0404 136 765 E: lauren@redballoon.com.au
Virginia Shaw, Marketing Manager - P: 03 9909 9279 M: 0433 722 729 E vshaw@insyncsurveys.com.au
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About RedBalloon

RedBalloon For Corporate provides exciting reward and recognition solutions, corporate gifts and sales incentives to
ensure businesses keep their employees and customers motivated, rewarded and engaged. With a unique resource of
over 2,500 amazing experiences in Australia and New Zealand RedBalloon specialises in creating attachments between
employees and their employer. RedBalloon has also been awarded for its innovative employee engagement practices,
named in the Best Places to Work by BRW Magazine three times, including a top ten ranking in 2009. Hewitt Associates
have also awarded RedBalloon with an engagement score of over 90 percent three years in a row. The average
engagement score in Australian businesses is 55%.

About Insync Surveys

With offices in Melbourne and Sydney, Insync Surveys specialises in employee, customer, board and other stakeholder
surveys backed by consulting. Their experienced team of organisational psychologists and research experts help
organisations become more effective. Insync Surveys co-founded the Dream Employers Survey and has worked with
some of the largest organisations in Asia Pacific, including: Cathay Pacific, Toll, Medibank Private, WorleyParsons,
Fairfax Digital, Mission Australia, the Australian Curriculum, Assessment and Reporting Authority, state government
departments, many local councils and most university libraries. This broad experience allows it to benchmark results.



